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Ever wondered how to be creative, or more importantly what creativity is and how to find it? 
Creativity isn’t easy. There are so many different ways and methods to be creative that many have 
dubbed creativity as being original. But what if it wasn’t? What if being creative stemmed from 
different outlets, and encompassed a far broader spectrum than just “being” original. Is there such a 
thing? Can one be creative, and not be original?  
 



 
Multiple people have debated how creativity can be defined and distinguished. I would like to touch 
base on how knowing how you can use your audience, structure, appearance and emotion, in order to 
better understand if your idea is creative or not. 
 
 

 
1. Audience 

 
One of the most important aspects of writing is to find your audience. Now, I know you’re wondering 
how audience ties in with creativity. Well, you’ve probably been told how selecting an audience  (age 
group, gender, genre, etc.…) can help you decide what kind of material would be suited for that 
specific group. The same is with creativity.  
 
Creativity depends greatly upon whom you are addressing. If you can decide whom you want to 
address, then you can decide how to address them. Knowing their interests and lingo can improve 
how you are able to convey and think of new ideas that will either become a standing trend or topic. 
Thinking of what specifically they need can allow your ideas to hold more worth instead of it being 
partially complete as you're not sure as to whom it is for, or what exactly it is supposed to be. 
 
	

2. Structure 
 
Now that you’ve picked out an audience you need to think how you are going to present your idea. 
One-way is to do some research in the field. Pick out literature that pertains to your audience and 
mimic the same ideas and methods of others. This idea may seem as a bit controversial to becoming 
an original version in society, but many famous authors, writers, and thinkers, first had to develop 
their ideas based off of something else. Thus, using the ideas and thoughts of others to springboard 
yourself into creativity, and using it as a method to bounce your ideas off, can lead to an improved 
and nearly flawless idea. 
 
The second thing you can do to help your idea become more creative is to see how many similar 
ideas are out there. Seeing what is out there can enable you to determine how rare your idea is, this 
can eventually lead to it being more original (which is not a bad thing). This will also allow you to 
gage how successful it could be, based on the similar ideas already present within society. 
 
 

 3. Appearance 
 
The appearance of an idea is not limited to just an artistic approach. Sure, designing an appearance 
that appeals to your audience is significant, and important. But, using the appropriate appeal for your 
audience is more important. Should your audience favour creative ideas that are not quite artistic, or 
visually orientated may desire something more that pertains to their preferences. 
 
	
	



	

For example: texture is one aspect that can create a pleasing sensation. The visual aid in this sense is 
not so much as appealing to the eye so much as it is a visual sensation that drives your audience to 
touch and caress the object. Thus the appearance is more than making your idea look pretty, and 
untouchable. It requires the ability to know what your audience is after so as to drive home the effect 
of emotions and appealing sensations. 
 

 
4. Emotion 

 
While visual aid is important in bringing across feelings and emotions, knowing how to use the 
appearance of an idea to make it more enticing (or seem more enticing) can greatly benefit you in 
crafting your idea to a certain element or emotion. Conveying the correct emotion can be a 
challenging aspect. Such a requirement depends upon how fluent you are within the audience you’ve 
chosen. In knowing how to portray the emotions you wish to convey, you can successfully decide 
upon what you want your audience to feel.  
 
These are just a few examples of how you can mould your creative ideas to suit a specific group. 
There are many more elements that affect creativity, but in starting with just a few areas you can 
slowly build up your knowledge on how to direct your creative thoughts into becoming more and 
more inline with your desired audience. 
	


